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OUR FIRM NEINZ

Applying a boutique approach while leveraging global resources,
we design and create unparalleled hospitality experiences.

TR FL, FEHERRITRIR,
HANEFRHATSICILREERR.

CHIL Interior Design is a hospitality studio of B+H, a
global leader in interior design, architecture and planning
& landscape. While the design is mainly led from our
Vancouver and Hong Kong studios, our global offices
provide local expertise, skills and on-the-ground support
integral to the success of each of our projects. Our
approach to hospitality interior design is always guided
by the client’s vision and goals. Applying our insight

into the unique requirements of the hospitality sector,

we design unforgettable guest experiences. Drawing on
B+H’s global resources, we offer our clients integrated,
comprehensive services.

Our portfolio is made up of luxury hospitality spaces—from
hotels and restaurants to conference spaces and clubs—
and luxury residential, boutique, retail and commercial
spaces. We work with leading owners and developers
along with the world’s great hospitality brands.
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Unparalleled guest experiences distinctly associated with your brand
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£

Four Seasons, Fairmont, Shangri-La, Marriott, Starwood,
Hilton, Delta and Radisson Carlson — what do all of these
global brands have in common? Each one has a unique
story to tell and we believe in the power of storytelling
through design. Just as we did with these varied hotels
and resorts, we work to translate each client’s story into
a physical space, from the big picture down to the finest
detail. The result is an unforgettable experience guests
will certainly associate with your brand.
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DESIGN CAPABILITIES 181188

We listen, interpret, translate and bring to life, sharing expertise

and inspiration across global studios.
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From locations across the Americas, Middle East and
Asia, B+H’s Interior Design group designs hospitality,
residential, retail, corporate commercial, office and
healthcare spaces that improve each occupant’s
quality of life. Deep research and an understanding of
current and future trends, combined with a history of
collaboration and partnership, results in spaces that

improve the way people live, work, play, relax and heal.
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A global operation with the heart and soul of a boutique firm,
we marry big picture vision with flawless execution.

EHEKIEF, —OFTERm , HNEFERESTEMMTHE.

CHIL Interior Design is a boutique studio and
specialized offering within B+H’s broader interior
design. Focused on creating exceptional hospitality
and luxury residential experiences, CHIL Interior
Design lends the experienced hand of a highly
specialized studio to B+H’s global interior design team.
Partnership and respect across our global teams allows
CHIL to deliver the best of both worlds: the tailored,
collaborative approach of a specialized hospitality
interior design studio with the resources and expertise

of a full service architecture and design firm.
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TOP LEFT - RIGHT:

Shangri-La Hotel (Vancouver, Canada)
Fairmont Pacific Rim (Vancouver, Canada)
BOTTOM LEFT - RIGHT:

Artemis Grill (Singapore)

Stratus Bar & Restaurant (Toronto, Canada)
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OUR PROCESS
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Comparables AJEK 4
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Concept #&igit

Design Brief i&iHE
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Visualization of Design Intent
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Design Development i®{tigit

Detailed Representation of Design Intent
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Mock-up Rooms
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Construction Drawings 5 L&

Schedule of Materials #4#l5&
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Coordination of Documents
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Material and Product Specification
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SAMPLE RESEARCH
FOR TOURISM & RECREATION

INTERNATIONAL
TOURISM WILL
INCREASE BY

every year from 2010-2030.
This will result in

international tourists by 2030

Opening Doors

OpenWays has developed a line-busting
solution that removes the frustration
associated with traditional hotel check-in.

Offering a Mobile Key that is securely sent
over the air to a traveling guest’s mobile
phone prior to arrival at the hotel not only
removes the need to stop at the front desk,
but it alleviates any stress the traveler may
feel anticipating delays and long waits at
their destination hotel.

It’s Personal

Personalization is forcing industries to
shift their mindsets — from “producer-led
segmentation” to “customer driven choice.”
Expectations are growing. Consumers are
moving beyond material goods and looking
for personalized experiences.

Millennials

Line breaks: mil | len]| nial
Pronunciation: [mil-len-ee-uh 1], adjective,
noun

Millennials are not a Western demographic
(as perhaps Boomers were) but one that

is pervasive across the planet. Millennials
come from every continent and constitute
an extremely large market particularly in
emerging markets such as India, China, the
Middle East and South America.

This demographic is emerging and
burgeoning with its own set of unique and
challenging opportunities for the hospitality
sector. The following are some key trends
across the hospitality industry which
distinctly demonstrate the coming impact of
the millennial demographic on the boutique
hotel market.

Silver Society

The “silver” consumer segment is one of
the biggest and most persistent trends all
sectors are currently addressing. Hotels
will need to pay particular attention to this
growing population segment. They are
becoming more brand wise, doing more,
living longer & looking for new cultural and
event-based experiences.

Authenticity

Travelers today have an increasing thirst
for knowledge and learning. They are
seeking authentic experiences. Cooking,
art & culture, and other special interest
themes are gaining attention, as are
destinations that protect the environment
and endangered species.

INTERIOR DESIGN  CHIL



Boomer Bucket List

Globally, the UN projects that the
population aged

05

and older will rise from

5% 7% § 1 6%

in 1950 in 2000 in 2050

Within developed economies the proportion
of people over

00

years old is expected to rise from

22" 1 33"

between 2009 and 2050

In the developing world, it is forecast to
grow from

9% b 20%

over the same period.

This demographic is generally “younger”
and healthier than in the past and they are
looking for fun, adventure, variety, comfort
and ease.

Glocal

Glocalization is the concept that in a global
market, a product or service is likely to
succeed when it is customized for the
locale or culture in which it is sold.

Cultural differences, local traditions and
customs will need to be considered with
more sensitivity in emerging markets.

Anti-Spa

INTERCONTINENTAL HOTELS GROUP is
set to launch its brand EVEN in 2014. The
first of 100 over five years!

It’'s not a spa; it’s an “all-wellness”
property, designed around the four pillars
of healthy living: eating well, exercising,
rest and productivity.

According to IHG, the fitness centre is “not
an afterthought, but the hallmark of the
brand.” EVEN will provide food regime,
wellness experts and coat racks that morph
into pull up bars.

Ecotel

Sustainability & Corporate Social
Responsibility are becoming a differentiator
in guest decision-making at all levels. More
hotels are beginning to recognize their
guests’ desire to reduce their footprints by
investing in greening, not green-washing,
their operations.

Emerging Markets

There is a shift in wealth from
the west to east.

India and China have captured

15%

and by

2020

million Chinese tourists
are expected to travel
abroad each year.

OF GLOBAL
PASSENGER GROWTH

TR
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Emerging markets will have

57"

of the market share up from

30" ana 477

in 1980 in 2012
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GLOBAL TRENDS

“The most
reliable way
to anticipate
the future is to
understand
the present.”

John Naisbitt, Megatrends

Definition of Boutique

Line breaks: bou | tique
Pronunciation: [boo:teek], noun

The word boutique infers a bespoke guest
experience based on highly personalized
service due to the limtied number of guests.
Generally it is deemed to be small hotels
under 150 rooms, however the definition is
transforming to meet the expectations of a
new generation of millennial travellers.

12

Hotel or Hospital?

There is a rising trend among
international hospitals to provide
“medihotels” for their traveling clients.

In lodgings and accommodations owned
and managed by the hospital and located
close to the treatment venue, patients and
their companions can enjoy the safety,
convenience, and amenities of staying
close to their medical centre of choice.
These lifestyle-equipped facilities offer
home-style comfort for longer stays.

Exclusivity

A Story

Unique properties in remote destinations
are opening to cater to a new type of globe-
trotter wanting to experience nature, but not
at the expense of comfort.

Meditation Retreats

Mind Matters

Consumers have caught on to mindful
vacations that offer mental restoration.
Practices learned on a trip can be
incorporated at home to help manage
stress, improve cognitive capacity and
maintain emotional equilibrium.

spas now offers meditation or
mindfulness training.

Wellness

Health focused travelers now represent

0/ of the travel segment
ZI O 0 [Gallup-Healthways
Well-being Index]
‘Spas’ are going well beyond the standard
facial and offering total wellness designed

to promote health, well-being and
transformation during your stay and beyond.
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Technology Media

Social media platforms have

become a global exchange of ideas,
recommendations, complaints and more...
fueling the marketplace.

“We look at what our friends say and
we change our plans accordingly,”

- Henry Harteveldt

Active Users

1 BI

ON FACEBOOK

200
Million

ON TWITTER

100
Million

ON INSTAGRAM & PINTEREST

Ion

91% wi 56

of all adults own
cellphones

“The postmodern consumer’s
search for experiences that

are engaging, personable,
memorable - and above all,
authentic is especially strong in
tourism.”

UNWTO Tourism

own smartphones.

Personalize

More than ever hotel guests desire
personalized service. For the boutique
hotel market this is the number one reason
why boutique hotels are selected over

the larger main line hotels. Some may
argue new technology depersonalizes the
unique experience of a boutique hotel,
however we have found the integration of
new technology frees the hotel associates
up to actually spend more effort and
focus ensuring guests’ experiences are
personalized, exceptional and memorable.
With the millennial demographic in
particular, boutique hotels’ biggest
marketing rewards are born out of social
media.

Ecotel

Sustainability & corporate social
responsibility

are becoming a differentiator in guest
decision-making at all levels.

Responsible Travel

said that travel companies should be
responsible for protecting th enevironment,
and 58% said their hotel choice is
influenced by the support the hotel gives
to the local community, according to the
UNWTO.

il bl
®

2 2 |
F 2
S
. zb s
Millenials come from every continent on
our planet yet they all have a common
goal for travelling. They travel to have real
experiences of other places. Millennials
are forward-looking and unlike previous
generations of travelers they want to
understand the heritage of a place. Most
importantly, they want to experience the
current cultural diversity of every location
they travel to and if the experience starts
with their hotel, they will remember and
recommend their experience more highly.

Boutique hotels should now provide
bespoke experiences to millennial guests

. S

Authenticity

by integrating strong cultural ties to each
property and city they are in.

CHIL INTERIOR DESIGN
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LOCAL DESIGN TALENT,
GLOBAL LEADERSHIP
SMRITERT |, SERASERA
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THE CHIL DIFFERENCE {AlLASARAE

WE SPECIALIZE IN GUEST EXPERIENCES
T EEEAR

Our design studio is 100% focused on the
guest experience; both current and future.

We know how to work with the world’s leading
hospitality brands and how to translate and
innovate that brand into an experience.

BRI RGBT HERESEARIE—FRICRET
ERARE. HNIRSHHARACHEEmEET L
PRI FEMLAIZREZIE,

Collaboration is a fundamental principle we
build our process around.

N S FPRARBA B MR AERE RN,

Before we create, we listen. For us, the
ideas come first, not the egos. The results
should be from the collective minds of both
CHIL and our clients.

BERIHEmRZAT , FIMRAZEFFER, BSET
B#. RIHFRNEZFMCHILIE B EER.
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PAUL MORISSETTE ADELE RANKIN
PRINCIPAL | GLOBAL LEADER PRINCIPAL | DESIGN LEAD
FOR CHIL INTERIOR DESIGN CHIL INTERIOR DESIGN
S1IKA | CHIL i&HHRARE BIKA | CHIL AR EE
CANADA JIEX CANADA JNZEX

STUDIO CONTACTS HEXEEZR A

SOUTHEAST ASIA CHINA
SINGAPORE SHANGHAI
Rl , FOn hELE
KAREN CVORNYEK SUSANNA SWEE
PRESIDENT & PRINCIPAL & EXECUTIVE
REGIONAL MANAGING VICE PRESIDENT, ASIA

PRINCIPAL, ASIA

CHIL INTERIOR DESIGN

MIDDLE EAST
DUBAI
PR, HF
PHILLIP JONES
PRINCIPAL &
MANAGING DIRECTOR

LIAN MIEW CHING E#)iE

DESIGN DIRECTOR,
ASIA
BT
ASIA T

THE UNITED STATES
SEATTLE
E SES it
DOUG DEMERS
MANAGING PRINCIPAL
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ACKNOWLEDGMENTS IA=]

TripAdvisor Travellers’ Choice® 2016:
#10 Luxury Hotel in Canada, Top 10 Luxury

Hotels in Canada Category

TripAdvisor 2016 FE E [R1TE Z i%
HEB 10K INE R REIEEEE 1047

ARIDO Awards: 2013 Award of Merit
TREBEZERRITITINS2013FEMER

Gold Key Awards for Excellence: 2013
Honorable Mention in the Best Spa Category

2013 FEERRUARRZ KT RBIRER

enRoute Hotel Design Award 2013:

Best Guestroom (150+ Rooms); Best Suite
(150+ Rooms); and Best Spa (150+ Rooms)
2013F EenRouteiB[HiR T AR REXRS
(BBEHL>T150E%K); REER (EHEH
DF150[E)2K ) ; HfESpa(EFH LD TF150
B3)

Interior Designers of Alberta Award: 2013
Hospitality/Restaurant Category - Gold
THEZERRITTHSBEREIREIE
e



SHANGRI-LA TORONTO

A ——
ZICZEFIRER
LOCATION TORONTO, CANADA
COMPLETION 2012
CLIENT WESTBANK PROJECTS CORP.

This is the second Shangri-La hotel in North America,
following the acclaimed Shangri-La Vancouver. It
occupies the first 17 floors of the building on University
Avenue in downtown Toronto. CHIL Interior Design

was responsible for the function spaces, theatre, Miraj
Hammam spa, gym, and 200 guestrooms including the
owner’s suite and the presidential suite. The guestrooms
feature modern bianco statuario marble washrooms with
traditional Chinese vanities. The presidential suite also
employs a traditional Chinese aesthetic, while delivering
an elevated level of luxury. The spa provides visitors with
an authentic experience of old world traditions brought
into the modern day, inspired by the ancient rituals of the
Middle East as well as the vineyards of Bordeaux — there
are two large hammam steam rooms, a relaxing “Alhambra”
room and nine treatment rooms including a dual treatment/

couples suite and a Vichy room.

CHIL INTERIOR DESIGN
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ACKNOWLEDGMENTS 1A®]

AAA Five Diamond Award
AAA Fh¥E

TripAdvisor Travellers’ Choice® 2016:
#8 Luxury Hotel in Canada, Top 10 Luxury

Hotels in Canada Category

#19 Luxury Hotel in Canada, Top 25 Hotels

in Canada Category

TripAdvisor 20164 E [R1T& Z 1%:
HEZ10KINZE XSS FH 8L
HEZ 25 K INE KiBESR 1947

TripAdvisor Travellers’ Choice® 2013:

#7 Luxury Hotel in Canada, Top 25 Luxury
Hotels in Canada Category

TripAdvisor 2013 E Ik1TE& Z 1%

HEZB 25K IMERREBIES 7L

Interior Designers Institute of British
Columbia Awards of Excellence: Hospitality
Category - Silver Award
HESCHIERRITITHESMAFTR
BEIERR B ERRER

INTERIOR DESIGN  CHIL
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SHANGRI-LA VANCOUVER
R EEREA

LOCATION VANCOUVER, CANADA
COMPLETION 2010
CLIENT WESTBANK PROJECTS CORP.

The first Shangri-La in North America, CHIL designed
the lobby, function spaces, retail space and the

Chi Spa. This 119-room luxury hotel, located in the
heart of downtown Vancouver occupies the first 15
floors of the tallest building in the city. The lobby

is an opulent expression of a modern getaway with

a lounge and bar offering a reprieve from the busy
shopping district. Chi Spa draws inspiration from the
origins of the Shangri-La legend, a place of personal
peace, enchantment and well being. We designed
five 450-square-foot treatment suites and one larger
couples suite, each with their own fireplace, private
bath, shower, relaxation lounge and changing areas.

CHIL INTERIOR DESIGN
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THE FAIRMONT WATERFRONT HOTEL
E \%1/_:‘:/@}4—

LOCATION VANCOUVER, CANADA
COMPLETION 2013
CLIENT OCEAN PACIFIC HOTELS &

RESORTS | WESTMONT
HOSPITALITY

This renovation consisted of the complete redesign
of all guestrooms comprising two colour schemes for
the Fairmont guestrooms and the distinct Gold rooms.

In addition, all guestroom corridors, the Gold Lounge,
the Fitness facility and the existing restaurant
underwent a complete renovation and refresh. The
design concept was to ensure that a contemporary
elegance is front and centre while also capturing a
distinct West Coast aesthetic, differentiating the hotel
from the two adjacent Fairmont properties. A warm
and regional palette combined with timeless detailing
defines a strong sense of place within every aspect
including the luxurious fabrics, local photography and
natural stone materials used throughout.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS
TripAdvisor Travellers’ Choice® 2015:

#20 Top Luxury Hotel in Canada Category

TripAdvisor 2015 E ik{TH& Z &
HEBINE K EHHIEE 2001

mBNE nEXBRSE
MBS 20135
= KFEHE R ER

NESENBEEREEREHTMI BT RA8E | B
BREBFEUREBER. I, MENEEER. €
BRET. BERIEURINENETHHIT T BIRIK
EEET. RITES TR Hm X MENERR
B, R EFRENEEEE NS
SWENRNBREE TBEER DTk, BEMEEI
HERNBRESEATRNET (BERERY. St
REBEERURRAGHSE) | BHEET—TEESRK
RIS BRYEE.

27



28

i
=
L
¥

ACKNOWLEDGMENTS 1A®]

TripAdvisor Travellers’ Choice® 2016:

#2 Top Luxury Hotel in Canada Category
TripAdvisor 20164 E ik1TE Z i%
HBIMEXREBES 24

TripAdvisor Travellers’ Choice® 2015:
#5 Top Luxury Hotel in Canada Category

TripAdvisor 2016 E ik{THE Z 1%
HEBINE XL BIEESM

Travel + Leisure Magazine 2013:

#1 Hotel in Canada

(Bl +RR) 227520135 &
MEXBEEFEL
TripAdvisor Travellers’ Choice® 2013:

#3 Hotel in Canada, Top 25 Luxury Hotels
in Canada Category
TripAdvisor 2013 E IR{THE 2 1%
HEB25SKMEXRREEEH MU

Interior Designers Institute of British
Columbia Awards of Excellence:
Hospitality Category - Silver Award
REHEEHE L T ZERR TN SAFR
BERRR

INTERIOR DESIGN  CHIL



FAIRMONT PACIFIC RIM
FIRRIRKFFEE

LOCATION VANCOUVER, CANADA
COMPLETION 2010
CLIENT WESTBANK PROJECTS CORP.

The first contemporary Fairmont in Canada, CHIL
designed the 377 Standard and Gold guestrooms, the
Willow Stream Spa, Reception and all of the function
spaces. This oceanfront hotel is sophisticated,
cosmopolitan and combines the best of Europe and
the West Coast in its plan and décor.

The guestrooms are casual and contemporary with
lavish appointments, naturally inspired materials,
comfortable furnishings and state-of-the-art
technology. The Willow Stream Spa is accompanied
by a full fitness centre, outdoor terrace and a rooftop
pool. The hotel boasts 15,000 square feet of versatile
conference space, a multimedia theatre and a
complete business centre.

CHIL INTERIOR DESIGN

mBENE MEKXEFLE
I EIRES 201055Ehk
E AFIE AT

ZBERINEAE— KM RISHIBEREEBE , ACHIL
ERRITREFRI. CHILERRITAZBERIT 7377
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O, EINEEMEXb. LW, BERRET S8
W, SHEERBAR—NHREFENESZFO
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FAIRMONT PALLISER
LIRS IR

LOCATION CALGARY, CANADA
COMPLETION 2014

CLIENT WESTMONT HOSPITALITY
mBMNE NEXKRME

mBERE 20145F5=H,

NS HHr AR EIRER

Set in the heart of Calgary, it is the city’s oldest and
most esteemed hotel, celebrating its centennial in
2014. The renovation included a transformation of 205
well-appointed guestrooms and heritage suites, as
well as guestroom corridors. Conceptually, the driving
force was to celebrate the beauty of this traditional

landmark and further complement its rich history and

architecture with elegant furnishings and finishes while

incorporating the essence of the city.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS A"

SBID International Design Awards 2016:
Hotel Design Finalist

2015 IDIBC Award of Excellence
2015 IDIBC : 7R 2

AT BFHENBEELRRNERSO  EHAKE
SEREA. RERERSNBEEZ—. B IEPR
205EREFENERE. ERER , UREFEENS
HEXETF. S—AZELIEEFRSHEELEBARE
B EAEERMARSERARR , i BEERE
HEERD,






DOUBLETREE BY HILTON REGINA
B R IE MBS

LOCATION REGINA, CANADA
COMPLETION 2013
CLIENT SILVERBIRCH HOTELS & RESORTS

SilverBirch Hotels & Resorts is one of Canada’s
leading hotel and resort management companies,
with over 20 hotels across the country. One of

their properties, the Regina Inn, was in need of

a massive renovation; it would become the first
DoubleTree by Hilton in Canada. DoubleTree by Hilton
is a fast-growing global collection of more than 350
upscale hotels in gateway cities, metropolitan areas
and vacation destinations across six continents.
Combining SilverBirch’s desire for a fun environment
with DoubleTree by Hilton’s inspired and rewarding
brand was the ultimate objective of the project. The
renovations included the entire hotel, from lobby,
reception, restaurant, ballrooms, guestrooms, fitness
area and conference center to exterior fagcade work.
This meant closing the existing hotel for an 11-month

construction period.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS 1A=\l

2014 IDIBC: Award of Excellence
2014IDIBC : 78 H ¥

Hospitality Design Awards 2014: Public Spaces Finalist
2014FBEIR 1T

MEMNE MEXRERRW
MERES 2013558k
ArE RGBSR BRITIRE AT

SilverBirch Hotels & Resorts2INEXEE—IENE
EEEATE , ALEWEABE20REE. Regina Inn
BHP—R , EHRHGTTAHERE, BUEEHIRegina
INNBRAMEXRE—RFERIEWREE, BRIVERE
EEBAR—RRBRLENERUERALQT , HT3508K
EEBEERRERAANMNEZEH RS ERM.
ZM B EEKIERNEENE S RERNITEL S
SilverBirch Hotels & ResortsiBE&EE /T HIEAYE
KRS, MBBUERHIINE | EBEERAE. B,
B, B2F. BE. #5X. WP LEIIESE.
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ELEMENT VANCOUVER METROTOWN

REHEITRBEE

LOCATION BURNABY, CANADA
COMPLETION 2015
CLIENT BOSA PROPERTIES INC

The first of its brand in Western Canada, this dynamic
LEED® Silver hotel occupies the first 18 floors of Bosa
Properties’ larger mixed-use Sovereign property. CHIL
Interior Design translated the client’s vision for a rare
offering to the extended-stay traveller into bright, fresh and
expansive spaces. Hotel guestrooms are designed with
fully equipped kitchens, restful spa inspired bathrooms,
and full height glazing to take advantage of the surrounding
mountain and city views. The connection to nature is
further reinforced through a palette of soothing neutrals
and accents of the brand’s signature green tones. Public
areas are striking with double height volumes and extensive
meeting and lounge spaces which are unique features to
this Element property. Textured plaster panels and delicate
wood veneer light fixtures at the lobby, boldly patterned
carpet and angled millwork walls at the banquet rooms, and
graphic wallcoverings were used throughout help to animate

key spaces and provide distinct guest experiences.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iA="]

2015 IDIBC Award of Merit
2015 IDIBC : {553

mEMNE InEXE£LL
mERES 20156520
Nl== BosaB W/ E]

HEMDMEXRARAE—R , LEED®REBEME
HiEBosaBWHNABEBESRE<BEE>WUNEER
EE182, CHILERRITEBEIZHS. BHMEH
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HOTEL ARTS
ZAEIE

LOCATION CALGARY, CANADA
COMPLETION 2014
CLIENT HOTEL ARTS

Hotel Arts is a stand-out boutique hotel with a unique
art-centred focus. After renovations of the ground floor,
our team was brought in to refresh the guestrooms to
complement the new look and bring them up to the
same calibre as the rest of the spaces. The concept
for the guestrooms and corridors was driven by the
incorporation of art and its abstract integration into the
overall design of each space. The vision was focused
specifically on recreating that feeling of entering

a gallery or exhibit for the first time, that sense of
anticipation, the unknown and the immediate emotions
that come with what you encounter. Every aspect of the
guestroom was infused with an intentional and thoughtful
touch immersing the traveller into the art experience

by providing a slightly unexpected twist on the typical
guestroom. A visual and tactile experience, the guest is
left with memories that while modern and chic are also
thought-provoking, unique and full of wonderment.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iA=T

2015 IDIBC Awards - Award of Excellence
2015 IDIBC : 7R H %

2015 IDIBC Awards - Robert Ledingham
Award for Project of the Year

2015 IDIBC: ZAKBRTEBRZFEINH

mAMNE IEXERMNE
MBS 20145 5ER
NS EREBEAT

BIEEEZAMIRY—IR |, FIRDREFEEZAR
R, NTRESEEREAELE. SEMEERNRIHIS
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BN, BENIRSHIE  BLREE TEFEIZ.
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L'HERMITAGE HOTEL
(S YIS

LOCATION ~ VANCOUVER, CANADA
COMPLETION 2008

CLIENT MILLENNIUM DEVELOPMENT
EME MEXESFLE

BT 2008F5EMk

A= FEERQE

An exclusive boutique hotel with 60 hotel rooms

in downtown Vancouver, this property combines
contemporary luxury with a touch of glamour. CHIL
designed the entire hotel including the guestrooms,
lobby, fitness facility, function spaces and club lounge.
This unique hotel focuses on providing the wow factor
immediately upon entry with graphic marble flooring,
velvet walls and dramatic lighting. This sense of
excitement flows throughout the rest of the hotel with a

rich palette and spacious accommodations.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iAR]

Tripadvisor Travellers’ Choice® 2013:
#1 Hotel in Canada, Top 25 Hotels in
Canada Category

TripAdvisor 2013 E Ik1T& Z 1%
HEB 25 KMEXBESE 1AL

TripAdvisor Travellers’ Choice® 2013:
#18 Hotel in the World, Top 25 Hotels
in the World Category

TripAdvisor 2013 FE EIR{TH Z ik
HEB 25Kt RIB 555184

UFMEXBFEHHL, RECOBREERS , HH1
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WESTIN VERASA NAPA
RNE T B T T R NS

LOCATION NAPA VALLEY, USA
COMPLETION 2008
CLIENT INTRAWEST

An Intrawest resort with 180 units located on the banks
of the Napa River in the heart of North America’s premier
wine growing region. CHIL designed this entire strata/
hotel including guestrooms, lobby, fitness facility and
function spaces. With a palette derived from Napa's

wine community, the interior focuses on providing a
signature look by blending the area’s natural beauty and
rich cultural heritage. The lobby invites the residents
and guests in by offering a warm and effortless look
achieved by rich wood tones and elements that can only

be described as sophisticated rustic.

CHIL INTERIOR DESIGN

mANE ZENapa®
mERES 200855,
A= INTRAWEST BN F)

R TR FEEREEM T It EERRBARXFL
MR, BERBEREEF180H. CHILEETE
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HONUA KAl RESORT
EXRBEREBRBEE

LOCATION MAUI, HAWAII, USA
COMPLETION 2008 - 2010
CLIENT INTRAWEST

An Intrawest beachfront resort in Maui consisting of
two distinct towers with 600 units, CHIL designed

this entire strata/hotel project that consists of luxury

condos, lobbies, meeting spaces and fitness facilities.

This project features all the amenities of a luxury
hotel paired with the comfort, ease and spaciousness
of a private residence. This resort has two towers,
each with their own individual interior design. The
South tower is more formal with Art Deco themes

and detailing, providing a luxurious entry with rich
mahogany and deep red marbles. The North tower
has a more relaxed feel focusing on a sandier palette
with limestone flooring and teak wood detailing. This
combination of luxury and authentic tropical living

results in a picture perfect Maui get-away.

CHIL INTERIOR DESIGN
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ALEXANDRA ENGLISH BAY
THLKRESEFNEEES

LOCATION ~ VANCOUVER, CANADA

COMPLETION 2013

CLIENT MILLENNIUM DEVELOPMENT
AND CONCORD PACIFIC

mENE IMEXEEFLE

I E R 20135 5ERL

Ar=E FEARABDSKFFNIER

Comprised of 85 contemporary green residences in
Vancouver’s West End, the Alexandra’s provides exceptional
views and a strong connection to English Bay and Stanley
Park. The project’s interior spaces were influenced by; the
clients’ desire to deliver a modern, elegant and timeless
building; the importance of contributing to an already
diverse and dynamic neighbourhood, and the revitalization
of 1930’s heritage fagade. It was imperative for the colour
palette of the lobby, amenity spaces, and suites to have a

unique sensitivity to the environment and site surroundings.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS TA®]

2014 IDIBC Award of Merit
2014 E IDIBCEEE IR HIR T

THIWKEERBMATETFEAR, X—18RE851M R
THRARUEEEES LATHRE, BE5REE
BHUEAFNAEZRERE. HENERRITBSSE
E1930FHANZEXMHBNIER. SERERRRP
—RRNBEZEEFN. REFER, BIIEEBER
BTG I, SHEKENER, AESEA.
SHUNERBR—KSE.
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FOUR SEASONS PRIVATE RESIDENCES

—
BHHONENE

LOCATION WHISTLER, CANADA
COMPLETION 2005

CLIENT INTRAWEST

Composed of 37 luxury 5-star Residences, CHIL
designed the entire project including the residences,
lobby, reception and fitness facility. This luxurious
mountainside stay is inspired by nature’s palette in a
decidedly contemporary décor. Situated beside the Four
Season Hotel in Whistler, these private residences boast
up to four bedrooms with gourmet kitchens and state of
the art heating. A marriage between the Four Seasons’
lavishness and Whistler’s natural surroundings, the
interior design focuses on a classic approach to mountain
living. Rich woods, cozy fabrics and signature lighting

envelope those lucky enough to stay or even live here.

CHIL INTERIOR DESIGN

I =ivA= INEXEETEH
mERE 20054 58Hk
A= INTRAWEST BN/ E]
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THE VILLAGE ON FALSE CREEK
517261I:6

LOCATION ~ VANCOUVER, CANADA
COMPLETION 2010

CLIENT MILLENNIUM DEVELOPMENT
mBENE MEXEEFE

MBS 201055ERk

WE FEFAERERAE

A LEED-Platinum certified waterfront community in
False Creek, Vancouver, it was developed to be used
as the Athletes Village during the 2010 Winter Olympics
and private residences after the games concluded. The
project is composed of seven parcels, 12 buildings

and over 1,000 units. CHIL designed all units, lobbies,
fitness facilities, club lounges and non-market housing.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iAR]

Interior Designers Institute of British
Columbia Awards of Excellence:
Hospitality, Silver
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ARTEMIS GRILL RESTAURANT
ARTEMIS &7

LOCATION SINGAPORE
COMPLETION 2015
CLIENT RED DOOR GROUP

Located on the 40" floor of CapitaGreen Tower in the

heart of Central Business District, Artemis Restaurant

is a Mediterranean Grill Rooftop Bar & Restaurant with
dining, indoor and outdoor bar areas. The design intent

was to establish the restaurant as a landmark icon for

those who appreciate contemporary Mediterranean cuisine
accentuated with gastronomic nuances of organic produce.
The design team — inspired by the Greek Goddess of heroic
hunts in the natural wilderness — aptly proposed the name
Artemis for the restaurant. The chosen scheme of black,
creme, taupe and olive green — accompanied by a selection
of stone, reclaimed wood, timber and bronze — sets the
ambience exuding elegance, exclusivity, sophistication

and sustainability. Vertical and hanging greens outline the
outdoor bar areas, offering a natural forest-like sanctuary

for diners away from the hustle and bustle of the city.

CHIL INTERIOR DESIGN
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ARC RESTAURANT AT THE FAIRMONT WATERFRONT
ARCETHZ/REFIESEDIE

LOCATION VANCOUVER, CANADA
COMPLETION 2014
CLIENT WESTMONT HOSPITALITY GROUP

& OCEAN PACIFIC HOTEL GROUP

The restaurant was redesigned with this primary

goal: create a new and engaging lounge with a more
centralized bar, encouraging a relaxed and entertaining
area separate from the remaining dining spaces. In
addition to the new bar and lounge area, a chef’s

table serves dual purpose as a breakfast buffet. New
banquette seating provides more intimate niches, while a
new private dining area serves as a multi-purpose room

used for both meetings as well as private parties.

ARC is located in the Fairmont Waterfront—but it’s not
the typical hotel restaurant. Bold material choices
create a very warm, comfortable and contemporary

look. Rich charcoals, hazy grays and mauves with

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS

2016 SBID International Design Awards:

Restaurant Design Finalist

2016 FEREBTRAE, SBIDEFR

accents of bronze and gold tones create a moody
atmosphere. The West Coast feel is reflected
in the furniture design. Both comfortable and
classic, it provides a variety of options for
guests and customers. The sprawling space
and accentuated arc in the floor plan made for
a challenging design. The solution: dramatic
lighting, dark tones and an overall rezoning

of functions. As a result, this new restaurant
was transformed to compliment the celebrated
new menu and to offer a new distinctive dining

experience for Vancouverites and visiting guests.
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STRATUS BAR AND RESTAURANT
BE=Z&TIE

LOCATION TORONTO, CANADA
COMPLETION 2013
CLIENT CAMBRIDGE GROUP OF CLUBS

The Toronto Athletic Club occupies three of the top
floors in a Toronto-Dominion Centre tower. Stratus, the
bar and restaurant of the “Club Above” in the heart

of the Financial District, needed a renovation that

would transform a dated, unmemorable interior into a
destination befitting the iconic modernity of Ludwig Mies
van der Rohe’s Toronto-Dominion Centre architecture.
The desired ambience was elegant yet relaxed: the space
would be rented out for events such as weddings, but at
the same time the club’s owners wanted members to put
on casual clothes after a workout and feel comfortable
dining there. The owners also sought a design that would
make it possible to hold multiple concurrent events. In
less than 3,000 square feet, the design team created

a versatile sequence of varied yet aesthetically unified

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS i\®]

2014 ARIDO Award of Merit
2014 ARIDO {5 ig it

2014 SBID Best Restaurant & Bar
2014 R {EBE &L, SBID

zones. From the elevator, a spectacular view to
the exterior opens up through the central bar
area, while lattice-like bronze metal screens
with mirrors inserted into them layer a veiling
of privacy over seating areas on either sides
of the space. A 90-degree turn leads into the
dining area, which can be subdivided into

two rooms and/or closed off from the bar by
pivoting doors. A 10-seat private dining room
partially enclosed by curving, bottle-lined glass
screens adds to the range of spaces. Prior

to the renovation, Stratus was a members-
only venue serving breakfast, lunch and early
dinners. Now open to the public, and open
later in the evening, its revenue has doubled.
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WESTIN WHISTLER RESORT GRILL & VINE RESTAURANT
SHrE AT RRBEEGRILL & VINEZT

LOCATION VANCOUVER, CANADA
COMPLETION 2013

CLIENT O’NEILL HOTELS & RESORTS
mENE INEXESE

MRS 2013555k

= O'NEILLIBE N ERN

As part of the well-known Westin Whistler Resort, this
renovation of a popular restaurant complements Westin’s
core brand values, supports wellness and focuses on
locally sourced items. This approachable and relaxed
space is a modernized reinterpretation of the classic bar
and grill designed in a signature bistro style. Along with
the full restaurant, CHIL Interior Design incorporated a
grab-and-go coffee station, a new pizza oven and a buffet
area, as well as an Enomatic wine system. The Grill and
Vine restaurant continues to be a popular destination for

apres-ski drinks, casual lunches and dinners.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iA=]

2014 IDIBC Award of Merit
2014 IDIBC {5518t

ASIBEHRIGriIl & Vine BT FANBAIREIRETN TE
BREERN  HEH TESEE T O RIEMERME1EAL
RIRSESKERAETE , EPLRD. BIREZIO=EUT
RS N EINER 7 LA ENEIERSIR T AE RS
1B, 1tt5h, CHILZERIRITIE AR T— M HEs RS,
— NI — N EEEX , SMI— M EREEER
g, Grill & VineETIHEEEBAS , ABSR/NE—
W, ERBINFEMREATRIZ 1%,
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WILD SAGE KITCHEN & BAR

AT DOUBLETREE BY HILTON REGINA

WILD SAGE [EEFERE , &/RIEMm

LOCATION REGINA, CANADA
COMPLETION 2013
CLIENT SILVERBIRCH HOTELS & RESORTS

SilverBirch Hotels & Resorts is one of Canada’s leading
hotel and resort management companies, with over

20 hotels across the country. One of their properties,
the Regina Inn, was in need of a massive renovation; it
would become the first DoubleTree by Hilton in Canada.
DoubleTree by Hilton is a fast-growing global collection
of more than 350 upscale hotels in gateway cities,
metropolitan areas and vacation destinations across
six continents. Combining SilverBirch’s desire for a
fun environment with DoubleTree by Hilton’s inspired
and rewarding brand was the ultimate objective of the
project. The renovations included the entire hotel, from
lobby, reception, restaurant, ballrooms, guestrooms,
fitness area and conference center to exterior facade
work. This meant closing the existing hotel for an

11-month construction period.

CHIL INTERIOR DESIGN

ACKNOWLEDGMENTS iA=®]

2014 IDIBC: Award of Excellence
2014IDIBC : ZRH#K

Hospitality Design Awards 2014: Public Spaces Finalist
2014 AERITR

MEME MEXRERR
MERS  2013F5%AK
W= IRHBEERERIREAT

SilverBirch Hotels & ResortsZ2IIE2XEE—IERHE
[EEEAT , E2ERABEBE20REIE, ReginaInn 2
Hf—x , BT 7 ANERE. BUEfERIRegina Inn
ERANEXRE—RERINEEE, HRIVEWNERE
SRR —RARMENERCERALNT , ET3508K
EEEEBN 2 ANAMNSBEHIRX SRR,
ZINE EAEKITRMBEENE R M TE LS
SilverBirch Hotels & Resortsif[E &\ SIHAE A
KRR, MEXEARINE , TEPRAE., B
2. 22F. 2F. K. 2P OEH}IESE.
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RV SAMATHA RIVER CRUISE SHIP
RV SAMATHA 4558 554

LOCATION MYANMAR
COMPLETION 2016
CLIENT AUSTRALIAN PACIFIC TOURING PTY LTD

CHIL Interior Design designed two new River Cruise Ships
for APT, which began operation in Spring 2016. Cruising
the Irrawaddy River, this 5-star cruise ship is a 30-cabin
vessel with a lounge and separate restaurant, all designed
to enhance the experience of the lush surrounding culture
and environment of Myanmar. While guests enjoy visiting
Bagan and discovering rural life along the river, they are
surrounded in an interior that provides a comfortable and
luxurious experience. With a colour palette inspired by the
jade of the region, CHIL custom designed each detail to

reflect the beauty and uniqueness of Myanmar.

CHIL INTERIOR DESIGN

mEMNE EE
MERDS 201652
F B AFEKFEIR AT

CHILZERIRIT BRIEARAR LA FiF ik A EIR
HREIHS T 2016 FERRAZENFIFE. A
ERFRHEIREI0BERE. —MAEEFIMIZAE
T HRHESEREADFENXHMSERNEE
fEW. BEANRERNRE , AEREATIENZE
EHNERRL  EENERATENNSE. mB—
fgirB36EERE. — MABEMMZETHIMNER
FRNRATHENKENGRE, ReTI4Ea8RES
LAEAIRZITER  EATERRESRRE TR
RAWZE.
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PRINCESS PANHWAR RIVER CRUISE SHIP
PRINCESS PANHWAR i f);o i 50

LOCATION MYANMAR
COMPLETION 2016
CLIENT AUSTRALIAN PACIFIC TOURING PTY LTD

CHIL Interior Design designed two new River Cruise Ships
for APT, which began operation in Spring 2016. This
4-star cruise ship is a 36 cabin vessel also with a lounge
and separate restaurant designed with a lighter palette
reflecting a more colonial concept. Incorporating more
ruby jewel tones and intricate local carvings, this ship
provides a fresh and comfortable environment in which

to explore the beauty of Myanmar. CHIL custom designed
each detail to reflect the beauty of Myanmar while keeping
comfort key as guests enjoy the locations and sights

along the Irrawaddy river.

CHIL INTERIOR DESIGN

MEMNE E9
MERES  201655Emk
AE i PNCIN NS EY /N

CHILERIRITEARAF W AT FiRiFERABRHN
R TRAEE |, FT2016FEERANEE. ZNER
HRECIRE 736 MEM. — MABER—MRZET |

EBENERRMTERES. RITEIHMEESHN

FOHE , FILPERAT SR |, EFEERD

RZ IR, FENRRZE , BN TESRBE

S, CHILLERQIHEIEITERBNSMET &

SRHAMERNER , BRTFEENEIrrawaddy

RSB AERHEFER.
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INTERIOR DESIGNER OF RECORD =A=&M

CHIL Interior Design collaborates with other hospitality
interior designers in the development and documentation
of global luxury hospitality projects. The complexity

and pace of large hospitality projects often requires

the division and parceling out of projects by phase or

specialty area to more than one design firm.

Our experienced designers bring the skills and
experience of documenting and fine detailing to these
highly collaborative efforts. With our reputation as skilled
and thorough documenters we are often asked to take
on the role of Interior Designer of Record - taking the
initial concept design of other designers through design

development and into documentation and detailing.

Our specialized field services team also provides the
deep knowledge to guide the construction and delivery
on site interpreting the design intent for unique and
unforeseen conditions — representing the project’s and

the client’s best interests.

The following pages highlight some of these joint projects
where we have been responsible for compliance to
international standards and complete documentation

to enable bidding of the work and procurement of the

furniture, fixtures and equipment (FFE), as well as a

providing a professional site presence.

CHILZERRITSEMBEEZERIRITIIEHASBRER
EREYF , hEEFEFANEREESTENGE. RiE
AREBEERENSERMMEERT  IAMRHEWE
EOBLAEFRRITAE.

BNKIHTAEFESRE R RS ENMATEE , &
HMEERSEILTFE , IUEERERKIBEERT
ZRITITNAESE , REAMRITTEZNREFARSAS
RUET R BRRIET BRI R,

BNHEBLERENATRNAER  HNOEWEA
PABERALEZRIETIES , FAEIABRIRITEE , €
REEZFSMAENRENE.

UTEGIET —ERBENITRZT , TREFEER
TERISI M | IXESTH IR TR RWBIRHT , FHR

M S SEFRRILIAIRSS .

LEFT:

Ritz Carlton
Shanghai Pudong,

Shanghai, China
KHE -
BB RREGERE

CHIL INTERIOR DESIGN
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FAIRMONT HOTEL NANJING
FRERRBS

LOCATION JIANGSU, CHINA
COMPLETION 2013
CLIENT JIANGSU GOLDEN LAND (GROUP)

REAL ESTATE DEVELOPMENT CO. LTD

Fairmont Nanjing occupies the upper half of the Jin Ao
Tower - an architectural marvel resembling an immense
Chinese latern, the 366-guestroom hotel is designed
to service business and leisure travellers. As Executive
Interior Designer for the Nanjing Fairmont Hotel,

CHIL was responsible for assisting with construction
documents and detailing, coordination and site

review of guestrooms, the hotel operator offices and
back of house area. The interior concepts were by
BraytonHughes, CL3 Architects and Aedas.

CHIL INTERIOR DESIGN

mEMNE SEIIH
MERDS  20135F=H

ArE IEAM (5] ) A EEIRAE]

BERBRSHEEMTSEES FRXE , MO AEH
i, MBGEREENU—IMEXRTE  RE366EX
B, BERERESSRRATR. (FABRBERREN
HHITERIGITIT , CHILEER S BT XS
it EELE. 1E. MEEERBEEEEEDA
X5FHX., ERiEIT#&HEBraytonHughes, CL3
Architects 5 AedastE5EAK.
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THE RITZ-CARLTON SHANGHAI PUDONG
GUESTROOMS AND RESTAURANT
FEBFEMERRINEEEFSET

LOCATION SHANGHAI, CHINA mEMNE HELE

COMPLETION 2010 HERZS  20108FE5EH

CLIENT SUN HUNG KAI PROPERTIES LTD W= FrEEIbEARERAE

Nestling at the heart of Shanghai’s financial district, the R-RTRINBE T SRz Ot |, 58 EEPR
Ritz-Carlton hotel is situated on the upper floors of the RO EEBX ., CHILYEAB + HiBIEIE AR
stylish 58-floor tower of the Shanghai IFC. CHIL Interior HIfeE , EZmBERSEFERIRITIHITET
Design, the hospitality studio of B+H, was the executive If, TEAEREBISASIE. MEFLIE. .
interior designer for the hotel fit-out of guestrooms MFEELETIE. ZRENERZHESEMBurega

and restaurants, responsible for the construction Farnell , Super Potato, 5Steve Leung HFE5EH.
documents and detailing, coordination and site review.
Interior concepts were completed by Burega Farnell,

Super Potato and Steve Leung.

CHIL INTERIOR DESIGN
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JW MARRIOTT EAU CLAIRE HOTEL
JW B ERZERRBIE

LOCATION CALGARY, CANADA
COMPLETION  In Progress
CLIENT GWL REALTY ADVISORS INC.

Part of a mixed-use development situated in Calgary
Downtown, poised side-by-side with its companion AC
Marriott, JW by Marriott is authentic, crafted and intuitive
in its design. The interior space exudes sophistication
and uniqueness through its well placed awe and quiet
luxury. The lines are fluid and soft with reference

to organic elements creating an elegant ambiance.
Gathering insight through the hotel architecture, the
interior presents an exclusive and modern approach to
hotel design through carefully curated design selections.
The JW interior seeks to inspire and celebrate a city on
the cutting edge, emulating Calgary’s ever-growing culture

and overall investment in the arts and design,

CHIL INTERIOR DESIGN

MEME MEXFRINE
MERS  #HiTe
A= GWL REALTY ADVISORS INC.

ZEEMTRRIEmRSL , BENMEERITENKIAY
—#5. SACHRBEERIMIER—E , IWERAER
o ERHRIME. ENESHELE. ERIRITEMNE
BEESWE. FINEFRITEEHNESENS
B, &IEEENERIRTRE. ZERRATIRAREN
RITFESES , FREEONL , EIWHRBEENE
RIRKIRF T RRIMEHHEEMNE , BER/ZRINE
AEmBIKAIXL. ZRSRIHRETRK.
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AC HOTEL BY MARRIOTT
AC F=ifI5

LOCATION CALGARY, CANADA
COMPLETION  In Progress
CLIENT GWL REALTY ADVISORS INC.

One of the first AC-branded hotels within Canada, AC
Hotel by Marriott is part of a mixed-use development
situated in Calgary Downtown, poised side-by-side with its
companion JW Marriott. The hotel is unique and custom
tailored with a modern classicism. Like the city itself,

the interior is innovative, technological and functional.
These qualities are expressed through clean lines and
contemporary patterns with an underlying European
aesthetic. The palette is comfortable, tonal and warm.

Art inspires, stimulates and engages the viewer and adds
expression to both the city of Calgary and the AC Hotel.
Both local and international art can be experienced by the
public and as a guest of the hotel. Balancing the European
styling with cheeky references to Calgary’s more rustic
roots, this hotel interior provides a new offering to blend

seamlessly with the city’s progressive landscape.

CHIL INTERIOR DESIGN

I L} iy -. '}
[

EITE

MEME MEXFRINE
MERS  #HiTe
A= GWL REALTY ADVISORS INC.

ZBEERMEXRACHRBEEREREPZ— , T RRI0
Bl BENMGERIEN 9. AC BEMK
FEIWHESRMHE , RiHIREE  ATIECEEE XK.
RITETEMZES SR EZERARERIRT
RUBIHTE. RAMSIEEE. ERBRANGEEREA
FERBESERR. ZATNEERKR. RE. WEIRE
Z  BEZEARTINENAXSE , RIGSEER
BREMR. BENERRITREFERERNSRS
HHZAR , MERNENAESESRKIEERS |
BSMNRRR T — IRy, AR REE.
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ANASTASIA RUSSIAN RIVER CRUISE SHIP
% 1R Hfr ¥ P 410 3 B Hir AT e e

LOCATION VOLGA RIVER, MOSCOW AND
ST. PETERSBURG, RUSSIA
STATUS IN PROGRESS
CLIENT AUSTRALIAN PACIFIC TOURING PTY LTD

The Anastasia will be the first luxury river experience
in Russia and is a comprehensive rebuild of an existing
ship. CHIL Interior Design is responsible for the
design of all public areas including the five restaurants,
a lounge, fitness and spa as well as the cabins and
suites throughout. The cabins are designed with both
elegance and comfort in mind, using a soft cream and
taupe pallete with the focus on classic styling. The
restaurant designs range from refined ltalian to an
opulent caviar bar. One restaurant is a collaboration
with celebrity chef Luke Nguyen and is inspired by his

well-known and celebrated French-Vietnamese cuisine.

CHIL INTERIOR DESIGN

MEMNE H#EPMEIAMSERE
MERE  #HiTH
W=E i PNIN NS EY /N

RIPEEFAIELENESE  BRABRPHE—HER
#eigte. CHILERRITIARAEREARKIHNE
migL , BEAEET. —MEE. BESSFIK
7, LRFMBEEENER. NTEBISERXTE
WZRTER , BENRITRERRSFEYE | &

AMELENTEeSKEBERE, METNIRITEE
BENEXFIXG , BE5E%a FEBRNAE.
H—RETHRIT REERRR TS EFLuke
Nguyen/ &AL BRI,
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EAU CLAIRE MIXED USE DEVELOPMENT
BR 58 SRR LR G 1A

LOCATION CALGARY, CANADA
STATUS IN PROGRESS
CLIENT GWLRA

CHIL is currently working on this premiere development

in the Eau Claire district of Calgary. An ambitious
revitalization, our scope comprises of 6 residential towers,
two hotels and 1100 residences. Focusing on the new
demographic of urban renters, CHIL has worked closely
with the clients and consultants to create contemporary
and vibrant interiors to compliment both the architecture
and larger development. Large amenity spaces ranging
from basketball courts to dog runs, we have approached
the design with a modern aesthetic and a focus on

building a growing and lasting community.

CHIL INTERIOR DESIGN

MEME MEXRRIME
MERE  #HiTH
W= GWLRA

Bal , CHILIEAEH T RARINE R R/RK GRS R
BB TIE. BRI EEaEe R EEE
. 2MEES1100MEE. RBEHEmHHEE AL
FE  CHILSEFRBRAEINEE , ROUEHEENR
KRG, FHRESHABRE. AMRRFRRZEE
EERSSEDS. AREFXZSATERALKERER

IR E.
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Bathroom Floor
Tile — Opt. B

|
I U I
Vanity A
Bathroom Floor Tile — Opt. A
HERITAGE STATION TWIN RESIDENTIAL TOWERS
D uk E B W F 1
LOCATION CALGARY, CANADA IMEME MEXFRNE
STATUS IN PROGRESS mERE  #HiTH
CLIENT GWLRA V=S GWLRA
CHIL is currently working on the interior design for over CHILESIEEXR/RINER2IEEZEZKANS00SZ N HE
800 rental units in two towers in Calgary AB. Inspired BTTHTIE . AT S =RIgt. ZREaES

by the surrounding area and architecture, CHIL has N " R
MRRARZE., KESKEKX, ADEREIEKAS5

MHEEHRER , CHILSZEEHEAHBERTHITEOR

developed the analysis, planning and interior design for

this large development which includes multiple amenity

spaces, lobbies and lounges. Focusing on the increased it ERHERERITAMEEERS|HD , BFEFRE
need for urban rental units, CHIL has created a classic BER, BENIEERELHRE. MHEE | EhlE
and inviting interior which can accommodate the many TEM . 2FNFERER | B3R T EEREHHN

ways these large properties will be used. From gaming

_ SHMER,
rooms to coffee bars these towers strive to answer the
varying needs of the rental market while still keeping a

durable and cost effective product for the client.

CHIL INTERIOR DESIGN
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THE HUMPHREYS
HUMPHREYS iEERXAE

LOCATION HONG KONG
STATUS IN PROGRESS
CLIENT SINO LAND COMPANY LTD

To gentrify a 50-years old Chinese building, situated in
the heart of Tsim Sha Tsui of Hong Kong, into an elegant
and comfortable serviced apartments under the concept
“Home away from Home”. The Client’s objective is to
provide visitors a cozy home away from the hustle and
bustle of the Hong Kong streets. In order to deliver a warm
and relaxing atmosphere, wooden materials and soothing
colors were selected as the base of the design while
modernness is integrated by the contemporary touches
in the details. The renovation work will provide a new
look for the exteriors and will offer 20 fully-fitted service

dapartment units of 27sq.m to 33sqg.m for the interiors.

CHIL INTERIOR DESIGN

mEVE $EES
MERE  #HiTH
ArE EMELBRAF

ZMEMTFEBRPERORE, , RiT EEGIXHER
AS0FHPERERRITEREMETENBELL
B I EENRERITES  AMEFPRE—RET
BEAETE., AEMHSRMNGRENBYEL , €
EHEEINSENER. BINSE. SEENIMER
RIMEIHEIINRIES | FRHEH20E27EIZFARIER

BREEAAE.
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DALAT@1200 CLUBHOUSE
KoM 1200 = FrR/ARE

LOCATION  DALAT, VIETNAM
STATUS IN PROGRESS
CLIENT CONFIDENTIAL

Surrounded by golf courses on a lush hilly terrain, the
clubhouse consists of 28 guestrooms with luxurious
facilities consisting of spa treatment rooms, golf pro shop,
high end bars and restaurants as well as a Mezzanine
lounge on the uppermost floor. The interiors are designed
with the French-Vietnamese style in mind. The upper
‘Crow’s Nest’ — a communal living room connected to
selected guestrooms which can be converted into a
private function room - can be accessed under a cedar-
clad pitched roof with splayed walls. All guestrooms exude
a curated feel with elegant selections of furniture to reflect

the uniqueness of the design.

CHIL INTERIOR DESIGN

IS EivA— S 2 1=2PNVis]
MERE  #HiTH
ArE RE

ZIBREMI FRERRBNERMT , NEREESRK
7. MBIRB2BAERE  E&EEEKTE. BRX
TLE. SHEE. BIE. XEAREERNRER
. ERRITEENE, LB BEABRAZR—S
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PRIMUS SANYA
= WA E IS

LOCATION  SANYA, CHINA

STATUS
CLIENT

IN PROGRESS
GREENLAND

Like the alluring and magnificent pearl, the Greenland Primus
Hotel Apartment is born in Sanya. The luxurious, upscale
Resort Hotel/Apartment is inspired by the enticing Pearl
Oyster; guests journey through the complexity and duality
that oysters contain in the rough but beautifully textured
exterior combined with the refined and much sought after
interior. Special moments of discovery is carefully arranged
throughout the hotel reproducing the feeling of opening an
oyster and seeing the brilliance that is hidden within. The
suites host a collection of rich luxurious materials like marble
countertops, warm wood veneer and reflective polish found
in the furniture and millwork details. The headboard wall
concept is taken from the exquisite metal work found on the
headdress and jewelry of the Miao minority and translated
into a highly graphic statement piece. The seamlessly
integrated elements of the indigenous location and hotel
luxury can be discovered in each suite leaving guests feeling

as though they’ve found a rare treasure.

CHIL INTERIOR DESIGN

DEMNE SEZ=

MERE  #HiTEH
NS LRI EEH

GHtbPrimusiBEMR AN —FBERIBAIR SR T E=

T, RigmENERME. WRRITREKETEA
MZRSHE  NEZBEEE  EAROSHEEE
B, IZERIMNERERE, SURE | WEMR RIS
BR. Rt SMFEFNGES AR , K16
AR | EEARBHIGEKATING  BHEE
AR, ERREXNEGOH. BEALHA
REEFMAMAKRIGERE. KRR ETHEAIR
THE SR T ERASKIFIIRE | BRI LTRSS
HFGEE B ANENFR. FEBSHESBH
KIBEE , BROBNSEE. BENER. E8HE
SENFeRERE AR T —EERLETOESE
H. EFHRITSHBEMERHBENSRSEMW ,
MAEEMFREA LS.
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DELTA VANCOUVER SUITES

\

RS = S

LOCATION VANCOUVER, CANADA
STATUS IN PROGRESS
CLIENT SILVER HOTEL GROUP

Focusing on the main design principles of Creativity,
Character, Comfort and Regional Context, our Interior Design
concept delivers a balanced and distinct style, unique

to Delta Vancouver Suites. Inspired by two compelling
elements, Vancouver’s strong celebration of nature
(mountains and ocean) as well as being located in the

heart of Downtown Vancouver - Gastown, this Hotel interior
compliments these contrasting factors and gives the guests
a truly unique experience. A modern design that allows the
interiors of the Hotel to feel Cool, Smart and Comfortable, the
guestrooms, lobby and restaurant have a strong sense of the
Vancouver culture. This can be seen in the soothing palette
of watery deep blues and greys surrounded with wood
veneer millwork details. The clean lines of the furniture as

well as the neutral tones matched with the smoky dark blues

CHIL INTERIOR DESIGN

of the fabrics immediately transport the guest to
the urban and also natural ambiance that the city
is known for. There’s a sense of classic warmth
that is achieved through the subtlety and organic
elements of the design elements balanced with
the other finishes in the guestrooms and public
areas.These design features reinforce the sense
of being enveloped in a cozy and comfortable
atmosphere but also full of character. The Delta
Vancouver Suites Hotel is the place to relax, and
enjoy the Gastown energy, surrounded by the
ocean and mountain views but also celebrates
the creative and unique culture that make this

property so sought after.
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The SOCIAL. These social butterflies love gathering and celebrating each
moment with friends. Showcasing their lifestyle while connecting with people.
They're having fun and want you to see the best moments of their lives whether
that is at a fashion show, the club or simply hanging with their best friends, you
should be there foo!

(/)

The . Health and wellness is the main focus with this personality. Whether
searching out the local farm to table meal or striking their favourite yoga pose on
the top of a mountain. this person travels and seeks out the clean living
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OPUS HOTEL VERSANTE
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LOCATION RICHMOND, CANADA
STATUS IN PROGRESS
CLIENT MO YEUNG INTERNATIONAL

ENTERPRISE LTD.

Evolving the original concept of the muses from the OPUS
Hotel Vancouver, this new boutique hotel celebrates the
various personalities that exist within the realm of social
media. In a world that is increasingly documented by
individuals for one another, it has become evident that if
one does not create an identity for themselves, other people
will create one for them. Voyeurism has gone global. As a
society, we are now more interested than ever before in
what other people are doing, how they look, what they are
consuming and where they are going. In the ever expanding
outlets in which people choose to display their lives, five
types of users stand out The individual, The Creative, The
Active, The Wanderer and The Social. CHIL Interior Design
is responsible for the interior design of the guestrooms,

restaurant, function rooms, fitness and Sky Bar of this hotel.

CHIL INTERIOR DESIGN

The INDIVIDUAL. Every moment of their lives is captured ensuring that they are front
and center. They strive to insert themselves in the middle of the action and never leta
moment pass them by where they don't explore who they cre and perhaps what you
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SUN PEAKS GRAND HOTEL
ABRIE W F O KBS

LOCATION SUN PEAKS, CANADA

STATUS
CLIENT

IN PROGRESS
SUN PEAKS RESORT CORP.

Nesting in the beautiful Okanagan, the Sun Peaks Grand
Hotel is well known for its Tyrolean style architecture and
rich interior. The new guestroom concept is inspired by

the warm and luxurious mountain lifestyle with a nod to its
Northern Italy reference. A colour palette of deep blues
and mustards infused with copper accents is drawn from
the enchanted glowing landscape of Sun Peaks in the
evening. Layers of Tyrolean inspired patterns and textures
are introduced throughout the space to create an opulent
yet inviting environment. Tailored details are well-placed for
the sophisticated travelers. Quiet luxury with an updated
contemporary attitude is the common thread throughout the
property balanced with a hint of modern rustic-ness. The
guestroom concept seeks to evoke a sense of warmth and

comfort within this gorgeous mountain retreat.

CHIL INTERIOR DESIGN
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ELEVATIONS

ELEVATION ONE: BATHROOM WALL

I ELEVATION TWO: GUESTROOM HEADBOARD WALL

P. 52
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WESTIN CALGARY AIRPORT HOTEL
R ET T R/ARINENIZBEE

LOCATION CALGARY, CANADA IMEfME WMEXFRNE

STATUS IN PROGRESS MERKES  #HT9

CLIENT RHI = RHI

Located close to the Calgary airport terminal, the hotel ZBIE M FRARINBYIAZTAEMIT | RiTSEET
allows guests to swiftly transition from a tiring flight into S E RIS IR IR S ATE R |, B A s
the comforts of a cozy retreat. CHIL is currently designing WA, B57 . CHILENTEATEZE. A

interiors for all 247 guestrooms, public areas and the N _ - . R
HXEESWERHTERIRIT , BEEARMANE

convention centre. The design balances the comfort

and juxtaposition of an emerging metropolis using warm SHRARBRAGRE | IR HAFEIEAEF
natural tones of golden wheat and walnut wood with simple &, XAER , BEAZHMNSWRA/NG | RO
detailing of modernist furnishings to create ‘the modern EH—IERAKIG T EES,

ranchland’.

CHIL INTERIOR DESIGN
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ACKNOWLEDGMENTS & AWARDS

2016

Fairmont Pacific Rim
TripAdvisor Travellers’ Choice® 2016:

#2 Top 10 Luxury Hotels in Canada
Category

#21 Top 25 Hotels in Canada Category

Shangri-La Vancouver
TripAdvisor Travellers’ Choice® 2016:

#8 Top 10 Luxury Hotels in Canada
Category

#19 Top 25 Hotels in Canada Category

Shangri-La Toronto
TripAdvisor Travellers’ Choice® 2016:

#10 Top 10 Luxury Hotel in Canada
Category

L'Hermitage Hotel
TripAdvisor Travellers’ Choice® 2016:
#8 Top 25 Hotels in Canada Category

Fairmont Palliser

2016 SBID International Design Awards -

Hotel Design Finalist

ARC Restaurant

2016 SBID International Design Awards -

Restaurant Design Finalist

Uppercase Cafe at University of
British Columbia

Shine Awards 2016 - Award of Merit -
Food & Beverage

Pie R Squared at University of
British Columbia

Shine Awards 2016 - Award of Merit -
Food & Beverage

2015

Element Vancouver Metrotown Hotel by
Westin

2015 IDIBC Awards - Award of Merit

Fairmont Palliser

2015 IDIBC Award of Excellence

Hotel Arts Calgary
2015 IDIBC Award of Excellence

Robert Ledingham Award for
Project of the Year
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L’'Hermitage Hotel
TripAdvisor Travellers’ Choice® 2015:

#2 Top Service in Canada Category
#5 Top Romance in Canada Category
#5 Top 25 Hotels in Canada Category

Fairmont Pacific Rim
TripAdvisor Travellers’ Choice® 2015:
#5 Top Luxury Hotel in Canada Category

#8 Top 25 Hotels in Canada Category

Four Seasons Whistler
Private Residences

TripAdvisor Travellers’ Choice® 2015:
#11 Top Luxury Hotel in Canada Category
#21 Top 25 Hotels in Canada Category

Shangri-La Vancouver
TripAdvisor Travellers’ Choice® 2015:
#16 Top Luxury Hotel in Canada Category

Shangri-La Toronto
TripAdvisor Travellers’ Choice® 2015:
#18 Top Luxury Hotel in Canada Category

Fairmont Waterfront
TripAdvisor Travellers’ Choice® 2015:
#20 Top Luxury Hotel in Canada Category

2014

Alexandra English Bay
2014 IDIBC Award of Merit

DoubleTree by Hilton Regina and Wild
Sage Kitchen & Bar

2014 IDIBC Award of Excellence

Stratus Bar & Restaurant

2014 Best Restaurant & Bar - SBID
International Design Awards

2014 ARIDO Award of Merit

Westin Whistler Grill & Vine Restaurant
2014 IDIBC Award of Merit

2013

Fairmont Pacific Rim

Travel + Leisure Magazine 2013:
#1 Hotel in Canada

TripAdvisor Travellers’ Choice® 2013:

#3 Top 25 Luxury Hotels In Canada
Category

L'Hermitage Hotel
TripAdvisor Travellers’ Choice® 2013:

#1 Top 25 Hotels in Canada Category
#18 Top 25 Hotels in the World Category

Shangri-La Toronto

Interior Designers of Alberta Award:
Hospitality/Restaurant Category - Gold

2013 ARIDO Awards Award of Merit:

Gold Key Awards for Excellence, Honorable
Mention in the Best Spa Category

enRoute Hotel Design Award:
Best Guestroom (150+ Rooms);
Best Suite (150+ Rooms);

and Best Spa (150+ Rooms)

Condé Nast Traveler 2013 Hot List
of Top New Hotels Worldwide

Shangri-La Vancouver
TripAdvisor Travellers’ Choice® 2013:

#7 Top 25 Luxury Hotels in Canada
Category

2012

Fairmont Pacific Rim

TripAdvisor Travellers’ Choice® 2012:
#5 Top 25 Hotels in Canada Category

L'Hermitage Hotel

TripAdvisor Travellers’ Choice® 2012: #1
Hotel in Canada, Top 25 Hotels in Canada
Category

Shangri-La Vancouver

AAA - Five Diamond Award: Travel + Leisure
2012 World’s Best Awards

TripAdvisor Travellers’ Choice® 2012:
Vancouver “Top” Hotel

#14 Top 25 Hotels in Canada Category #1
Top 25 Luxury Hotels in Canada Category

2011

The Village on False Creek

Interior Designers Institute of British
Columbia Awards of Excellence -
Hospitality, Silver

INTERIOR DESIGN
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400 - 1706 West 1st Avenue
Vancouver, BC, Canada V6J OE4
T+1 604 685 9913

F +1 604 685 0694

400 - 1706 West 1st Avenue Vancouver,
BC, Canada V6J OE4

T+1 604 685 9913

F +1 604 685 0694

481 University Avenue, Suite 300
Toronto, Ontario, Canada M5G 2H4
T+1 416 596 2299

F +1 416 586 0599

215 10 Avenue SW, Suite 201
Calgary, Alberta, Canada T2R 0A4
T +1 403 265 3101

F +1 403 271 3184

225 Terry Avenue N.
Seattle, WA, USA 98109
T +1 206 456 6661

F +206 607 6961

12/F Admiralty Centre Tower 1
Unit 1203B, 18 Harcourt Road,
Admiralty, Hong Kong

T +852 3158 2123

12/F Admiralty Centre Tower 1
Unit 1203B, 18 Harcourt Road,
Admiralty, Hong Kong

T +852 3158 2123

23F, The Exchange - SOHO
299 Tongren Road
Shanghai, China 200040

T +86 21 3360 7861

F +86 21 3360 7862

China Overseas Plaza, South Tower

F12, Suite A-011

8 Guanghua Dong Li Road,
Chaoyang District Beijing,
P.R. China 100020

T +86 10 5989 2206

F +86 10 5989 2205

Red Dot Traffic Building
28 Maxwell Road, #04-08
Singapore 069120

T +65 6226 1353

F +65 6244 9418

Resco Tower, Level 6

94-96 Nguyen Du Street, District 1

Ho Chi Minh City, Vietnam
T +84 8 3822 4497
F +84 8 3833 4498

Suite No. 1501, API Tower
Sheikh Zayed Road

Dubai, United Arab Emirates
P.O. Box 25436

T +971 4 3858655

F +971 4 3889914
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